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This paper

draws from the Greek Children Go Online 
(GRCGO) project (Παιδιά και Διαδίκτυο στην
Ελλάδα: Ευκαιρίες και Κίνδυνοι), a 12-months 
long research project partially funded by the 
General Secretariat for Youth, and presents 
the first findings of this project

focuses on the use of social media, such as 
Social Networking Sites, by children and 
young teenagers in Greece, and on the risks 
embedded and the opportunities afforded by 
this use



Contextual FrameworkContextual Framework
1. Children and life online
Online technologies offer a range of opportunities unheard 

of in previous generations which in the process, 
enables them to develop new online competences and 
literacies.

Attention to the following issues:
a. We need to balance online opportunities and risks, so as not 

to miss out on opportunities whilst minimizing the risks.
b. negative media influence builds moral panic and creates an 

endemic culture of fear of new technologies.
c. The dominance of screen entertainment media, and the 

emergence of the so-called ‘bedroom culture’, has led us to a 
zero-risk society, where safety is constructed on the basis of 
the most vulnerable child (to abuse)



Contextual FrameworkContextual Framework

2. Children living in a risks-opportunities continuum

the range of benefits and risks experienced by children are 
positively correlated, which means that the increase in 
opportunities goes hand in hand with an increase in risks 
and vice versa (Livingstone, 2004; Livingstone and Helsper
2009)

The same goes for skills: children with good internet skills, 
take up more opportunities online and are thus exposed to 
more online risks





Contextual frameworkContextual framework

For the purposes of this paper,

I decided to concentrate on a particular kind of 
contact risk, provision of personal information 
and privacy risks, and as to how this is related to 
a contact opportunity, social networking.

I also focused on the digital literacy skills
young users have developed and their level of 
expertise when online.



3. Social media

social media ‘refer to the set of new media that enable 
social interaction between participants, often through 
the sharing of media. Although all media are in some 
ways social, the term “social media” came into common 
usage in 2005 as a term referencing a central component 
of what is frequently called Web 2.0 [….] or the social 
web. All these terms refer to the layering of social 
interaction and online content. Popular genres of social 
media include: instant messaging, blogs, social network 
sites, and video/photo-sharing sites’ (boyd 2008).



Giving out personal information and Giving out personal information and 
getting closer with getting closer with SNSsSNSs

Rapidly expanding body of empirical research 
investigating how people create personal 
profiles, network with familiar and new contacts 
(boyd, 2008; boyd and Ellison, 2007; Hinduja and 
Patchin, 2008; Lenhart and Madden, 2007; 
Livingstone 2008; Papacharissi 2002; 2009)

It is the blurring of public/private and the 
implications for privacy that usually catch 
public and policy attention



Giving out personal information and Giving out personal information and 
getting closer with getting closer with SNSsSNSs

Privacy defined in various ways, from 
Giddens’s account of ‘intimacy [as] the other 
face of privacy’ (1995: 94), to ‘the right to be left 
alone, to be able to keep one’s information away 
from the public domain, to be protected from 
control by others, to decide what personal 
information to share with others, to know what 
personal information is being collected by 
others […]’ (Livingstone 2009: 110).

SNSs users seem either not concerned about 
their privacy or not aware of the loss of privacy 
they suffer during their time online. [what 
Barnes calls the “privacy paradox” (2006)]



Giving out personal information and Giving out personal information and 
getting closer with getting closer with SNSsSNSs

Further privacy complications:

from the way SNSs classify contacts

from limitations on children's internet 
literacy



4. GR Children Go Online: Research design and methods
The GR Children Go Online (GRCGO) project (Παιδιά και

Διαδίκτυο στην Ελλάδα: Ευκαιρίες και Κίνδυνοι) was 
designed along the lines of the UK Children Go Online 
original study (Livingstone and Bober 2005, 
http://eprints.lse.ac.uk/399/), adopted to the Greek 
reality.

The GRCGO project conducted a survey of 9 to 18-year-
olds, and their parents, in Attica, the largest 
prefecture in Greece, which was then followed by a 
number of interviews, examining young people’s 
Internet use in detail.

The Greek project, similarly to the British original, 
balances online risks and opportunities encountered 
by youth in order to contribute to academic and policy 
frameworks on children and young people’s Internet 
use.



5. GR Children Go Online: Discussion of research findings

Diffusion of social media among the Greek youth
Social media have just started attracting academic attention in 

Greece, though at first glance, research focuses on adults 
instead of children.

Interaction with social media is scarce among young children 
and teenagers:

Only one third of them uses the internet for chat or Instant Messaging 
(30%), and a mere 8% has their own blog.

SNS: Almost 2/3 of children and teenagers (64%) abstain from such 
sites. For those few who do take part, Hi5 is the most popular medium 
(27%), with MySpace and Facebook barely having a presence (5% 
and 4%)

(Greek Observatory for the Information Society, 2008)



5. GR Children Go Online: Discussion of research findings

GR Children Go Online
What kind of decisions do children and teenagers make when 

it comes to sharing personal information with distant 
others? How well aware are they about breaches of 
privacy and the risks related to it?

Younger children (10-14) mention social networking fourth 
(10% for boys: 12% girls)

For older teenagers (15-18), social networking, along with 
searching for information, is the second most popular 
online activity (for about a third of them)

From a gender point of view, girls, overall, outperform boys, 
regardless of the age cohort



Children aged 10‐14: 4th‐6th grade of primary school, 
1st and 2nd grade of gymnasio



Children aged 15‐18: 3rd grade of gymnasio; 1st‐3rd grade of 
lykio



5. GR Children Go Online: Discussion of research findings

GR Children Go Online: A-social-media-generation-in-the-
making?

IM: over one third of older boys and just about a third of older 
girls use instant messaging on a daily basis;

younger children may use IM less in relation to older teens, but
there is still 22% of young boys and 18% of girls who do

Chat rooms: use of chat rooms is very limited:
more than half of the older boys and almost 2/3 of older girls 

never use chat rooms,
Almost 2/3 of younger children never use chat rooms, 

regardless of gender:

I think I’m still young to get into chat. I know kids even from 
gimnasio who don’t do chat as yet. I don’t even want to 
know what this chat is (Panagiotis, 11 years old).



5. GR Children Go Online: Discussion of research findings

GR Children Go Online: A-social-media-generation-in-the-
making?

Mobile: about half of younger children never use social 
media such as a mobile

just about 16% of younger girls get to use a mobile for a 
maximum of 30 minutes per day compared to 10% of 
boys

there are more older teens talking on their mobe
compared to younger ones
(older boys talk significantly more than older girls for 
shorter periods of time per day)

(older girls spent more time on their mobile every day in 
relation to boys)



5. GR Children Go Online: Discussion of research findings

GR Children Go Online: A-social-media-generation-in-the-
making?

Texting: the majority of younger children never use SMS 
(values ranging between 60% for boys and 47% for 
girls)

there are significantly more older teens exchanging SMSs
in relation to younger ones, girls being the heavier 
users



5. GR Children Go Online: Discussion of research findings

GR Children Go Online: Risk awareness, maintaining 
privacy and digital literacy

What kind of coping strategies do children and teenagers 
employ in order to maintain and control their privacy?

A substantial number of youngsters seem reluctant to give out 
personal information easily when online:

No, because I’ve been informed how dangerous this is, (11 
year-old Panagiotis)

Over 80% of younger boys and girls (more girls than boys) 
never give their personal information when asked



Children aged 10‐14: 4th‐6th grade of primary school, 1st and 
2nd grade of gymnasio



5. GR Children Go Online: Discussion of research findings

GR Children Go Online: Risk awareness, maintaining 
privacy and digital literacy

Less than half of the older boys (48%, down from 64%) and 
68% of the girls (down from 75%) say that they never offer 
their personal information on their favourite site:

Let’s say, on msn, if it’s a friend (who asks), it’s OK; But, never 
to a stranger. 15 year-old Panagiota

Around 65% of older teens (more girls than boys) never give 
their personal information once asked (down from over 
80%)



Children aged 15‐18: 3rd grade of gymnasio; 1st‐3rd grade of 
lykio



5. GR Children Go Online: Discussion of research findings

GR Children Go Online: Risk awareness, maintaining 
privacy and digital literacy

pretending to be somebody else:
60% of younger boys and half of younger girls have given false 

names online,
around 15% of younger boys and 10 of girls have changed 

their gender and nationality online, while about one third of 
those youngsters have lied about their age; another 15% 
of young boys and almost 20% of girls have lied about 
their physical appearance

Older teens:
give false names (2/3 of older boys and over half of older girls); 

lie predominantly about their age (more than half of the 
older boys compared to a third of the girls), though less 
about their gender (13% boys: 8% girls), nationality (17% 
boys: 5 girls) and appearance (13% boys: 17% girls)



5. GR Children Go Online: Discussion of research findings

GR Children Go Online: Risk awareness, maintaining 
privacy and digital literacy

I’ve been warned that you may get fooled on Facebook and be 
given false information.. I never wanted to join this 
Facebook…(10 year-old Alexandros)

This being a digital generation in-the-making, exactly how 
competent children and teenagers are? What is their 
perceived level of expertise?

88% of younger children are aware of online risks compared to 
84% of older boys and 91% of girls

I don’t think it [the internet] is safe. I take all precautions 
possible, being a child and all. My parents have installed 
an antivirus programme (Anna, 10 years old).



5. GR Children Go Online: Discussion of research findings

GR Children Go Online: Risk awareness, maintaining 
privacy and digital literacy

older teens come across as more assertive and confident 
regarding their level of expertise compared to younger 
children

When it comes to being internet experts, older teens, 
predominantly boys, see themselves as such (45% of 
older boys: 26% of girls, as opposed to 37% of younger 
boys: 25% of girls).

According to their own views, more younger children always 
find what they are looking for online in relation to older 
ones
(41% of younger boys: 28% of younger girls compared to 
30% of older boys: 18% of girls)


